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The goals of this project are to:

% Define and develop long-term transportation solutions for
SR-92.

% Seeck input from the communities, agencies, and government
leaders regarding the needs of the corridor and possible
solutions. That input, where applicable, will be
incorporated into the development of alternatives.

% Define solutions that address current and future regional
travel needs while meeting the transportation needs within
the cities of Lehi and Highland.

% Educate and inform stakeholders on the scope of this

project and the environmental process.




sozieni-gnand,  [SSUES tO be Evaluated

7
0‘0

Congestion

Safety

Noise

Air Quality

Water Quality
Pedestrian and Bicycle Access/Trails
Community Impacts
Aesthetics

Visual Impacts
Construction Impacts
Future Traffic Volumes
Environmental Resources

X/
L X4

X3

25

X/
L X4

X3

25

X/
L X4

X3

25

X/
L X4

X3

25

X/
L X4

7
‘0

L)

X/
L X4

COMECTING COMMUNTIES

SR.92:Lehi -Highiand Project Schedule

Conduct NEPA
Sty Identify and
Analyze
Develop .
Purpeee and. | Emirommenal omh

Need Tmpacts Hearing Select
i
Alter native

Identify and
Develop Initial

Alternatives

Pre pare Draft Public and
o el Agency Review
Assessment of EA

/

Jan- Spring ‘07 Summer ‘07 Fall 07 Jan 08

Prepare
Final EA
and
Decision

Document

Feb*08

COMECTING COMMUNTES




Environmental Process

© Agency and Public Involvement

B NEPA Process
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Public Involvement Opportunities:
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Public Open Houses: February 22nd and April/May
Presentations to City Councils and Planning Commissions
Political Leaders Workshop

Comment Forms (online and hard copy)

Project Web Site: www.udot.utah.gov/sr-92
Project Email: sr-92@hwlochner.com

Newsletters and News Updates

Project Email Updates

Business Outreach

Media Relations

Public Hearing
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